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FRED WILLARD DRIVES HOME MARKETING MESSAGE
FOR SYMETRA FINANCIAL

To view the campaign, visit: www.dontfearé5.com

Problem: How do you stand out in the look-alike, sound-alike category of financial services aimed at
retirees and near-retirees?

Solution: Hire one of America’s best-known comic character actors and let him dispense highly
questionable financial advice.

That's the approach Symetra
Financial took recently in a
series of web videos starring
Fred Willard, best known for his
roles in films such as Waiting for
Guffman and Best In Show—as
well as a continuing character in
the Emmy winning TV series,

Modern Family.

In a series of online videos, the 71-year-old Mr. Willard is seen on a Sunday drive with an actor playing
his 11-year-old grandson.

Grandpa regales his young passenger with a series of observations about growing old ("My 60s were
a blur. Not because they went by so fast, but because | was wearing the wrong prescription for my
glasses.”) and financial advice ("How much money will you need at my age? That's the million dollar
question. So give me a million bucks and I'll answer ya.”).

A series of title cards are interspersed throughout the two-minute videos, explaining how Symetra
financial products can build guaranteed income for life for retirees and near-retirees.
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The videos are part of Symetra’s ongoing “Don’t Fear 65" campaign which encourages seniors to live
well, enjoy older age—and invest wisely in reliable annuities that can create an income stream for
years to come.

"“Symetra is a relatively new brand. Fred Willard is a way for us to gain visibility and tell our story in a
way that differentiates us,” says Jim Pirak, Vice President of Marketing and Investment Relations at
Symetra. “We deliver a serious message in an entertaining and engaging style.”

The campaign was created by Seattle advertising agency Copacino+Fujikado. Senior Writer Mike
Hayward and Associate Creative Director Shawn Herron came up with the idea. Remedy Films of

Seattle produced the videos, now running at www.DontFear65.com.
About Copacino+Fujikado

Founded in 1998, the agency has 30 employees and a range of clients that include the Seattle
Mariners, Seattle Children’s Hospital, CareFusion, the Seattle Aquarium, Symetra Financial,
Washington Forest Protection Association and Pacific Place. Copacino+Fujikado has won numerous
industry awards and has been named one of the “Best Places To Work in Seattle” by Seattle Business
Monthly magazine.
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Everybody knows 65 is the new 55. Maybe even the new 45, depending on how much time you put in on
the ald treadmill over the years. While retirement should be a time to kick back, relax, and enjoy, you do
have to put in a little work to make it last. Mainty by taking care of yourself and your finances. And since
you're here reading this, you're aready well an your way. Because this site provides articles, retirement
planning calculators and progduct information to help make sure you make the most of your retirement
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Lock In Your Retirement Income

How much will you need?
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